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Importance of Marketing Research in the 21stCentury
Research Symposium by Jindal Business School,

The marketing department of
Jindal Business Schonl arganised
a research sympesium on “The
importance of Marlneting e
search in the 21st century” on Oc-
tober 1, of 2022, This session wiis
hosted by Professor h k

0 P Jindal Global University, India

proach of online systems in Uni-
versities which was expedi

sinee the pandemic there was a
lack of Hesearch addressing the
perception of the transition to
‘online systems in higher educa-

Tomor, i four

tien in an ging country lens
whilst

from Sri Lanka, mamely Prof. N,
Jayantha Dewasirl, Dr, Nirma Sa-
damali Jayawardena; Dr Charitha
Perern; and Dr. Tsuru Koswatte,
The discussion covered the future
marketing research perspectives
on the topics such as the rationale
for selecting methodology in Mar-
keting Research; understanding
the dark side of digital ninafnr
mation of exams; fr

g the dark side of
such transitions in the context of
assessments. The sty was con-
ducted in the context of Sri Lanka
and the university students from
Business and STEM subject fields.

Key highlights of the plenary
speech of Dr. Charitha Perera

The scope alu:i scale of trans-
national ed (TNE}, which

education and digital video adver-
tising sirategies. Special thanks
go to all resource persons in the
Jindsl Giobal Business Schoal, in-
cluding the Department of Mar-
keting, IT team, Partic and

is defined as the mobility of edu-
cational progroms and providers
between nations, have signifi-
canily evolved during the last de-
cade. The scope and sca!s of high-

the invited guest speakers.

Key highlights of the plenary
speech of Prof. N. Jayantha
Dewasiri

This p]enary speed:l fuc\ise:l

er moving
across borders to affer academic
programs and gqualifications in
foreign countries have changed
dramatically, While twinning pro-
prams and international branch
campuses have heen the mrm
forms of
education, there is an evolution,

on the
methodology for raes.rm stud.
ies highlighting why and when (o
proceed with guantitative, quali-
tative and mixed methods studies.
He emphasised that the research
deciston often starts with review-
ing the literature to explore the
research gaps, and then it is pos-
sible to derive specific research

if nota , in the develop
ment of new forms of transnation-
al education programs and col-
laboration. During a period when
international  student  recruit-
ment has stagnated and the host
countries have lost market share,
transpational education has been
widely seen as an alternstive way
of diversifying revenue and huild-

ives.
questions/ohjectives mainly guide
which research design to selecy,
In addition tu Ihe researm prnb—

ingan 1 profile. There
is no question that transnational
educgtion is a dynamic and in-
cressmg]y complex part of the

lem,
pelency/  experience, resouice
availability, and audience play a
significant role in the selection of
the right research design.

The selection of the appropri-
ate method for research, sam-
pling techniques and data analy
sis has been discussed during this
session. His discussinn was based
on a research paper published in
the International Journal of Qual-
itative methods and shed some
light on the importance of the
methodological Justification  for
Marketing Research,

Key highlights of
theplenaryspeech of Dr
IsuruKoswatte

The presentation discussed
the digital of

mar of higher ed i
and that new trends and develop-
ments need 1o be carefully meni-
tored and analysed

New platforms, new partner-
ships, new modes of delivery and
new regulations are emerging.
This has resulted in o prolifera-
tion af TNE terms and mass con-
fusion about how they are used,

THE is undeniably o dynamic
and of

Dr. Mayank Dhaundival
Professor and Dean

hlgher education :nle‘rna:.lunal-
zation. New trends and develop-
ments, snd challenges must be
constantly chserved and exam-
ined.

Despite the interest in TNE
and the growth in offshore en-
rolments, there has heen grow-
ing scepticisim about the pros and
cons of TNE and the sustainabii-
ity nf1'kR models. Therefore, the
THI Lk needs to be re-

Higher Educational Institutes and
the adoption of online exam sys-
tems. Despite the universal ap-

mudellvd to serve as an analytical
teol while focusing on emerging
isswes and prospects to establish

RESEARCHES &
INNOVATIONS
Jayantha@mgl. sab.ac.fk

selector, to explore consumer vi-
sual memery.

In the single viewing condi-
tion, @ total of 10 main themes
are identified under the four eal-
egories of visual comprehension,
encoding, inference making and
response selection,

These are colour detection, fa-
cidl expressions, visuals on loci-
tions, visuals on objects, visuals on

ople, visuals on actions; multi-
cultural symbols, behavioural en-
gagement, visuals on product de-
tails and visuals on brand details.
In the repeated viewing condition,
4 total of 11 main themes are iden-
tified under the four categories of
visual comprehension, encoding,
inference making and response
selection.

These are colour detection, fa-
clal expressions, plot or storyeell-
ing, visuals on locations, visuals
on abjects, visuals on people, visu-
als on actions, emotional engage-
ment, behavioural engagement,
and visuals on product details and
product benefits,

The final part of this discus-
sion  highlighted the fsture of
Marketing Research and how to
reduce the rejection rate for a
top-tier publication which has im-
mensely 'beneﬁw.‘d the audience.
The

by Dr. Meennks!u 'Tumdr. Associ-

Dr. Sunil George Matthew mmn ]ulmhu newasi-I
Assistant Professor Associnte Professor

.'Jr.il.ln.l.l
Dr. Isurn T, Dr. Nirma Sadamali d
the West of Scotland {UWS} Northumbria University O F Jindal Global India
the le for led-  ry by Wyer (2003) mwards 360-de-
ucation. gnee viden to explore  adverti d

Remodelling the TNE frame.
work has become essential to un-
derstand this phenomenon which
bath is grewing in importance
and evolving at a fairly rapid pace.

Key highlights of the
plenary speech of Dr. Nirma.

sumer’s visual memory,
'1']115 discussion was based on the
hndmgs of a recent PhD smdy

itted to Griffith Uni
Australis.

‘This study addressed two main
research questions, “How do the
effects of 360-degree video adver-
tisements on visual memory differ
from the effects of standard video

This presentation  discussied
the application of the theory af so-
clal information processing theo.

adver and "How do the
effects of 3o0-degree video adver-
tisements en visual memory differ
from the effects of standard video

after

viewing?” using two studies. Study
1 addressed the first research
question and study 2 addressed
the second research question.

The data were collected us-
ing experimental surveys and in-
terviews with 40 participants and
were analyzed using a qualitative
thematic approach via NVivo Q8K
software.

The four theoretical construets
of the ‘workspace’ uml were used,
which are encod-

ate Professor and A te Dearn
of the jmdal Buameﬁs School at
the O.F. Jindal Global University,
Inclia,

About the University

0.1, Jindal Global, is & private
university located at Somipat in
Haryana. Jindal Global University
was ranked in the top 750 Univer-
sities in the world in the (5 World
University Rankings 2022 Fdition,
making it India’s Mo, 1 Private Uni-
vurs:ty and India’s No, 1 University
d to the Sccial Sciences,

er, inference maker and response

he Sri Lankan Youngsters Actually Behave
Consume Products, Sustainably?

Arts and Humanities.

BY PROF. PG S AMILA ral resources and severs damages
JAYARATHNE AND ta the environment,

Hence it is 2 must to reduce the

MS. PRAVEESHA K. SOYSA negative imparct on the environ-

ment and wcim by promoting

Human should be bili Soysaand

ized with the envil Jayarathne i the detarmi-

in the mechanism of global devel-
opment. Though human belngs
mutually dem]s with nature in their

nants of Actual Sustainable Con-

sumption Behaviour (ASCB) and

their rebmuushlps from the mlr
of i

oarly ion while ng
here into their lifestyle, now it has
been eritically depleted because of
selfichness and covetousness.

According to the
studies,consumer Imugehnld pur-
chases were resy foor 40% of

cro-lovel p
though the studies have addressed
only the aspects of pro-environ-
mental behavious,

Even though sustainable con-
SUMETS are aware of sustainable

the environmental damage and this
ongoing hazard has been addressed
through the UN Sustainable Devel
opment Goals under the 2030 agen-
dun which had clearly stated by Goal
12; Consumption and Production,
and Goal 15; Life on land.

These gouls are addressing how
critical to be secure, restore and
promote sustainable use of the eco-
systems,

Owerall this concern is impace-
ing the serious repercussions of
environmental damages such as
plobal warming, increase in envi-
rommental pollution, and decline
in flora and fauna, srising due to
the tremendous increase in the
consumption of goods and services
of consumers over the last decade
while leading to depletion of nam-

1 practices there is a
gap between consumers thinking
and their actual actions.

The favourable attitudes and
intentions lead consumers to be
sustninuble but behavioural trends
on their daily choices end up as in
their best interest. This study ex-
amines the antecedents which can
lead 10 ASCH and how the young
generation in Sri Lanka had provid-
d their genuine consumption.

Therefore, as Researchers, we
carried out a study with 307 respon-
dents from all over the country rep-
resenting each Province,

The results had presented at
‘Marketing Insights 2022} the 4th
Undergraduate Research Sympe-
sium of the Department of Man-
agement Studies and Commerca,
University of Sri Jayewardenepura

beld on July B, 2022, in the virtual
platform.

We found that the young gener-
ation in Sri Lanka has & high degree
of actual sustainable consumption
behaviour which means the edu-
cated population is more willing to
perform it than the average persor.
Even though all the factors are posi-
tively affectingto the actual sustain-
able consumption behaviour spiri-
tuality i= impacting low to its final
behaviour, It is surprising hence Sri

M. Proveeshn K. Soysn
University of Sri Jay

{n.d.) Tt is true limited

income is ad to

and inconvenience in procuring
products. act as barriers and in-
crease the gap between the posi-
tive attitude of consumers and ac-
fual behaviour towards purchasing
green productsThe actinal sustain.
able consumption hehaviour can
affect by the sustainable consum-
ers’ enviranmentzl knowledge and
quality of sustainable largely.

In conclusion, sustainable con-
sumption behaviour is an eutcome
of the planned behavior that S
Lankan young generation should
intentionally eommit 1o becoming
such, In Sri Lanka, impu]rdw sus:
tainable

cu{)’e up.

Critically this should be brain-
stormed since the simplicity of life-
style will Jead to a better sustain-
able world but the modern young
generation is running after prestige
goods to fulfill, their self-esteem in
life with its trends.

Withoat compromising the
product by [ts unwanted price com-
poneits consumer should practice
thieir mentality to go for the value
that is bearable in terms of hoth in.
ternal and external costs,

If eventually practiced sustain-
ability fe.g., reuse, donating) with
the and

lifestyle is quite far away, but it can
be changed to some extent through
attitudes,

socialising the trends on becom-
ing sustinable by consuming the
products such as reeds and canes

t.htuugh
of ¢

Lanka is enriched with various eth-
nic and religious people thus most
ical studies convey it has a
posmw: impact berween these two,
Similar to the other three factors
which are price, availability of sus.
tainable products and the subjec-
Hve norms impacting 1o the final

the i a sus-
tainabie persan can be taught and
eventually, society will absorh that
trend, Then with the development
of subjective norms, a particular
individual lifestyle can be changed

which are more user-
friendly and advanced through
technology and further cultivate
such materials by implementing
agricultural technological ways in
Sri Lanka will support substantial-
ity to the countrys econcmy as well
a8

toward m

The action compnnem iz mostly
Iying with the economical states of
the consumer where Sri Lanka is

Most pecple are highly price
concerned since disposable in-
comme s quite less (Rz. 76,414.00)
in ("Househoid Income and Expen-
diture Survey 2019 Final Report”,

in a high living cost
situation parallel to its disposable
income.

Apparently, with the develop-
ment in all sectors, it is hard to
practice sustainability unless the

Also impiementing renewahls
energy systems, and automobiles
will also guarantes the future of the
worldin a better way.

Ensuring the 360 way of secur-
ing nature aud community in a sus-
tainahle way will facilitate all na-
ture’s creations to live comfortably
in the leng term.




