Future of ChatGPT in Marketing

Perspectives from Four Prominent Researchers

In a variety of marketing
scenarios, ChetGPT can bea
valuable tool. Tourism
arganisations and travel
busineszes can use ChatGPFT 1o
engage with potentizl visitors
and provide personalised
tecommendations. ChatGPT can
inform visitors about lncal
attractions, landmarks,
activities, and events.

Thiz anticle discusses the
future of ChatGPT in Marketing,
considering the Viewpoints of
Feur Prominent Academics.
Dr. Nirma Sadamali
Jayawardena

(AMSLIM)

In my epinion, ChatGPT's
ability 1o process natural
language makes it panicularly
wseful in marketing. &
significant advantage of
ChatGPT inmarketingisits
ability to engage in natural and
conversational interactiens. For
example, the customised service
‘aasigtance in destination
marketing where the customer
canuse ChatGPT to get
assisiance in planning their tips
by providing information on
transpertation options, 1
understand the cultural
differences, weather forecasts,
and travel itineraries, Tourists
can use ChatGPT to navigate
unfamiliar destinations and
engage with local communities
threugh questions about local
etiguette, languages, snd
cultural landmarks. ChatGPT
can revolutionise brand
communication, customer
engagement, and
personatisation. Using ChatGPT,
marketers can deliver highly
personalised customer
experiences, ezpecially in the
services marketing sector such
a5 destination marketing,
tourism and hospitality. Using
natural language analysis,
ChatGPT tailors marketing
messages and product
recommendations and provides
customers with an opportunity
to understand their unigue
preferences, One example is
recommending destinations to
wisit during the vacation based
on the budget. It is alsa
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necesgary to understand that
gince ChatGPT Al medels cannot
replicate everything about
human communication, users
may nol feel completely
satisfied with ChatGPT's
assistance. The biggest issue is
the competition due to new
inventions in Al models, so there
i5 some risk that a rew or
advanced model may replace
ChatGPT with high-tech
innovation, ChatGPT s ability to
engage in natural and
conversational interactions with
customers is a powerful toal for
improving the customer
experience,

Dr. Park Thaichon

From the marketing research
perspective, Chat@PT is
changing how we gather
information, offering a more
dynamic eption than traditional
surveys, Some companies and
researchers are rying ChatGPT
for their market testing and
surveys to understand
customers' behaviour. Even
though ChalGPT does not

ChatGPT uses its
smart abilities to
help businesses
quickly create
different types of
content, from blog
posts and social
media updates to
emails and product
descriptions. This
accelerates content
creation, ensuring
it aligns with the
brand's style and
messaging. For
instance, ChatGPT
can analyse
keywords and
trends to generate
engaging blog
posts and craft
compelling product
descriptions

directly access external
databases, it works by creating
responses based on patterns it
learns fram various internet
texts and its training data. When
uging ChatGPT for surveys,
researchers give it gquestions
and prompts, and the modef
responds hased on what it learnt
during il traning. In simple
terms, ChatGPT is not just a tool
for collecting =amples. it could
help busine sses figure out what
consumers like based on the
information they learn and data.
This is a significant change in
marketing research because it
might mean companies can
save money on testing products
for specific greups of customers
with known behaviours. For
example, picture a tech
company using ChatGPT 1o ask
students about a new
educational app. Researchers
put in questions, and ChatGPT
responds with insights into what
features students might prefer
and how they'd use the app. The
campany can then use this
infarmation for lis next strategic
move.

Dr. Sara Quach

In today's fasi-paced online
world, small and medium-sized
businesses often find it
chatlenging to create engaging
content. That's where ChatGPT
could step in. For smaller
busineszes, this means crafting
interesting social media posts
and blogs smaoothly, which is
particularly beneficial for
businesses lacking rescurces to
hire content creators. Language
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barrers also become less
daunting. For example, a local
caoffee shop could use ChatGPT
1o create fun posts for
Instagram or Facebook. This
would help maintain a lively and
unigue online presence without
the stress of content creation.

Becsides, ChatGPT uses its
smart abilities to help
businesses quickly creata
different types of content, from
blog posts and aocial media
updates to emails and product
deseriptions. This accelerates
caontent creation, enswring it
aligns with the brand's style and
messaqging. For instance,
ChatGPT can analyse keywords
and tiends to generate engaging
bBlog posts and craft compelling
product descriptions. It also
adsin ereating platform-
specific social media updates,
enhancing engagement. Beyond
creation, ChatGRT assisis
businesses in finding and
sharing relevant content fram
the internet. It scours through
online content 1o identify
articles, blogs, and other
materials that resonate with the
business and its audience. This
shared content enhances the
business’s image, showcasing
knowledge and maintaining
audience interest. For this
reason, the technology eould
help businesses enhance ther
marketing efforts, save time, and
astablish meaningful
connections with their audience.
By combining ChatGPT's
strengths with human eversight
and ethical considerations.
SME= can maximige their

Benefits while mitigating
associated risks.

Dr. Chinmoy
Bandyopadhyay

Have you ever wondered why 50
mafy start-ups with mnovaiive
product weas fail? Among many
other regsons, the lack of
marketing skills and resources is
one of the main reasons. | believe
that the ever-evolving generative
Altooks like ChatGPT can be o
game changer for these
companies. Like large
organisations with resources, they
cannot hire siilled marketers ot
content creators o handle the
varous marketing functions. With
generative Al tools like CHa1GPT,
they can have a larger digital
feotprint by creating cantent or.
rmarketing communication
materials for vasiows digital
channels in the form of blog poats,
digital advertisements with
generated photes (orvideos), and
targeted emails to specific groups. .
They can also set up chathots to
answer specific cUstomer queries
or develop peoduct ideas that they
can test wath thee first customers,
Moreover, market research is one
of the most cost-intensive
activities for any business, | think
that generative toals ke chatbots
will continge 1o grow over the next
few years and cando
sophisticated market research,
haelping start-ups immensely, Ina
rutshell. generative Al tools,
imeluding ChatGP T, will become
even more powerful in the future
and help start-ups with fewer
resources pchieve a greater impact
theough their marketing activities.
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