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Explorin

g the Role of Sustainable Organic

Food Consumption and the Role of
Organic Food as a Luxury Product

Insights from a case study con-
ducted in Nepal for Sri Lankan Agri-
cultural Sector

The purpose of this artide is to
pressnt the findings of a gqualitative
case study conducted in Nepal which
explores the factors affecting sustain-
able orgaric food consumption and
the use of organic food as a luury
component in the lifestyle smong
peaple. The findings of this study pro-
vide marketers and policymakers with
some key undersmndings of different
marketing policies that can be utilized
in promoting orgenic fosd.

The Importance of Organic
Food Products

The sales of organic food have
witnzssed tremendous growth across
various political borders. Aveording to
the Organic Trade Association (2022),
orgaaic food sales In the United States
exceaded 853 billion, anincrease of 2%
compared i last pear, and $0% of total
food sales are organic. In the western
part of the world, luxury consump-
tion patterns have changed and are
inclined toward organic products and
210 of organie faod praduction com-
paniss are more profitable than con-
ventiongl food due to luzury beliefs.

When considering Lhe sales of or-
ganic food, organic food is willingly
purchnsed by customers iF the price
is equal ro non-organic food, but if the
price is double, organic food becomes
a luzury item. Generally, arganic food
is best, however, it is an expensive lug-
ury that not everyone an afford, Al-
though organic food 15 expensive, it is
signof high quality, and ithas achieved
the status of luxury. Hence, there has
been increasing interest from mar-
keters. toward the sustsinability. and
luxury of organic food consumption
centering on the health impacts of
conventional food and organic food
consumption and food security, How-
ever, the threats 0 global sustinabil-
ity that exdst in the context of the food
industry romain unexplored,

As argenic food has beeome mare

prevalent in consumers' food bashets,
frequent buyers are unsure whether
thelr pumchases shoukl be considered
normal poods or luxury goods. Lexus
and sustainability are pivetal motives
for organic purchases, according to
these swmdies. Other key consider-
ations include soeial mivences, Libel
standards, justifications, social struc-
ture, health-related impoct and eavi-
ronmental impact. Additionally, it was
found that organic food consumption
1s perceived differently and that could
be due to the reasons such as corpo-
rure imuge, corporate social responsi
bility and consumer trust towards or-
garie foud. Although these studies are
explanatory, limited study has been ex-
plored regarding susainable orgenic
food and the consideration of organic
food consumption as a Juxury prod-
uct, This further emphasizes the need
to underpin sustainakility and orgenic
food consumption under huury prod-
et (UI‘I!E(JF‘II?.‘L

Key Findings of this study

This study proposed several new
insights into the current organic food
consumption in Nepal though two
ways of sostainabi anel Tuxury mar-
leets,  Today, decisions are influenced
more by social and cultural factors
than by individual factors. Orgenic
food and Tuxury have attracted the at-
tention of researchersns o result of the
shift in decision-muking, which is still
unrecognized in many nations, Besed
on the t-ndmbq of this study, orgenic
fond comsumption is not enly about
health and the snvi bt also
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Murketers and policymakers can
gain crucial insight into the linds of
marketing policies that can be used
to promote organic foods based on
the results of this study. It is impor-
taunt w0 realize that different consuiner
perceptions can arise basad on socio-
eeonomic status. By connecting organ-
ic food with Juxury, food production
houses can capture mileage and create
a different market proposition. More-
over, positioning erganic food based
on health and environmental henefity
and incorporating luxury into it con
be u powerful marketing strategy. The
reen' aspect of organic food has been
exploifed by marketers, but our find-
ings strongly suggest promoting or
gamic food asa luxury product.

Organic food has long been pro-
maoted s a luxury product. It has been
demonstrated in varfous studies that

ing organic food as a luxury

about perception, attitude and motiva-
tion. This illustrates how organic food
can be considered an additanal form
of Juxury fashion. There has heon o

will ephance the quality of life of con

sumers and the living candards of
food producers at the same time, Nu-
merous studies have demonstrated the

change in the way people ¢
orzanic food. Peaple who can afford
organic food consume it, regardless of
whether it provides health benefits or
other benefits associated with lusury
or fashion, Hence, our study contrib-
utes to the literature about organic
food =ignifying lweury or o svmbol of
fashion.

negative effects of food;
therefore, marketers should create
awareness regarding the benefits of
organic food In turn, this will result
in the formulation of potential market
segments. The policies must be a win-
win situation for both the consumer
and the seller

Thus, small and rural farmers will

be encouraged and motivated to en-
gage in oiganic farming, thereby in-
cressiog (e supply of organic food.
Organic farming shouldbe understood
by Universities and they should estah.
lish syllabuses that teach the method
and its benefits, Politicians should re-
think organic farming's prospects and
contribution to economic  develop-
ment in the future. Organic farming is
a small part of economic policy and as
a luzury product, organic farming has
potential on both a national and inter-
national scale,

Key Takeaways

® Organic food and hicury have at-
tracted the attention of research-
ers as a result of the shift n
decision-making, which is still un-
recopnized in many nations

® Consumers are willing fo pay o
premium, pay in advance and visit
different locatons for purchases
based on their attiudes and per-
ception toward organic foed

ally necessary to ensure sales as ugri-
cultural techniques on organic food
production aspects become  easier
through higher capital via foreign di-
Tect investment.

Secand, when corsidering the sus-
tainability of organic food markets,
a major challenge facing developing
countries such as Nepal is food secu-
rity, which is clozely related to social
smbility as poverty in these counries
cum reach very high levels. Hence, this
fact further ensures the need for more
food safety standards to be implement-
ed in the agriculturel sector through
the consiriction of micro-hydropower
plants, solar plants, snd wind energy
systemsat a variety of scales,

‘Third, the policymakers should be
enlipghtened about the fact regarding
the demwand for organic products. In
the long run, organic products will be-
come more and more popular, There
is, however, growing demand for or-
ganic foods on the global market As
are not in
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Implications for Marketers and
Policymakers on Sustainable and Lux-
ury Organic Food Consumption

Researchers, poligmakers and
administrotion  bodies can  benedit
from three broad practical implica-
tions identified by the authors, Firs,
food security needs to focus on the
investmen in arganic products which
results in health and envivonmental
benefits for consumers, Agricultural
output and job creation have become
hot topics in Nepal as a result of for-
efgn investment i the agricultumil
SECDI

A majar problem in the Nepalese
agriculturdl sector is the difficulty m
selling products, Internations access
to domestic products s provided by
foreign direct investment approaches.
The presence of many economic sec.
tors on international markets is usa-

idered luxury items. Toupdate the
energy stuation in Nepal, the govern-
ment needs 1o compile a comprehen-
sive report. There are several minis-
tries und departments involad in the
energy sector; however, clear dats on
all encrgy systems and open-access da-
tabases regarding the energy sysiems
should be created and updated regu-
Tarly.

Key Takeaways

& Food security needs to focus on
lnvestment in organic producis
which results in health and envi-
I 1 benefits for ¢ 5
The sustainability of organic food
markets is also HM’ULI} related to
faod security, which is Closely re-
lated to social swbility, as poverty
in these countries can resch very
high levels.

The policymakers should be en-
lightened about the fact regarding
the demand for organic products.
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