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This study aims to assess the efficacy of consumer attitude persuasion of mobile technologies among female
adolescents. In addition, this study explores the factors influencing their attitudes toward wearable smart
jewelry. Twenty-five teenage girls from Sri Lanka and India were interviewed using a qualitative, mono-method
approach. Manual coding was used to identify key motivational factors based on the elaboration likelihood

model. The main objective in this paper is to understand how female consumer’s attitudes affect wearable
technology adoption. The main findings indicated that adoption was driven by four primary themes. These
themes are perceived ease of use, perceived usefulness, informativeness, and social proof. Wearable smart
jewelry can be designed to align with female adolescents' preferences based on these findings. Wearable smart
jewelry can influence consumer attitudes among female adolescents by combining mobile technology persuasion

and design considerations.

Introduction

Wearable smart jewelry is a growing segment of wearable technol-
ogy. These products actually differ from traditional health-monitoring
gadgets due to their design. Even if they function similarly to sports
bands and activity trackers (Nelson et al., 2019; Jayawardena et al.,
2023b). A new technology that can improve daily living and overall
health is considered as a wearable smart jewellery (Muller, 2019). A
wide range of devices fall within this category, ranging from those with
basic functions to those with highly sophisticated capabilities. There is
evidence that examined wearable technologies such as smartwatches
and smart glasses using various theoratical assumptions and methods.
Studies based on Petty & Cioppo's (1981) elaboration likelihood model
(ELM) have examined how consumers form opinions about emerging
technology over the last 20 years. By employing a qualitative case study
with participants aged 16-26 in India and Sri Lanka, this study builds on
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that tradition by exploring how smart jewelry influences female ado-
lescents' attitudes towards jewelry.

Several types of smart jewelry are identified in the literature,
including bangle trackers, pendants, bracelets, rings, necklaces, ear-
rings, earrings backings, Swarovski activity crystals, and necklaces (Luff,
2018), bracelets, smart pendants (Gokey, 2014) and bracelets. The
adoption rate of smart jewelry remains lower than that of smartwatchs
(Muller, 2019), underscoring the importance of understanding the fac-
tors driving adoption (Luff, 2018). It is necessary to understand that,
technical and health-related, consumer attributes shape adoption in-
tentions (Zhang et al., 2017). Compact wearable devices can now be
effectively developed with the help of wireless technologies and the
Internet of Things that can be effortlessly incorporated into daily life
(Niknejad et al., 2020; Menheere et al., 2019). Although smart wear-
ables are actively researched in the sphere of healthcare and fitness,
their use in educational and lifestyle settings, specifically wearable
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